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tea represents product group which has large quantity and different kind of customers. tea 

production has a very big potential in our country, that's why it's important to develop it.   adopting 

along a primary market it's very necessary to increase export of tea, which will have a positive affect 

on countrys economic condition.the reason of previous work is to state regullarity of cause full 

connections, studying customer's dependences. this work contains introduction, 6 chapters, 

conclusions and recommendations.  

Working encloses appendix and 10kind of literary source. in the previous work's introduction 

there is introduced history, goals of research, tasks, subject and object of the given topic. in the 

second part of given topic there is discussed different kind of tea and it's benefitial features which is 

spread worldwide, also areas of spreading in the world. in the last part of the working is given 

historical reports, present condition of tea production and perspectives of tea production. 


